Consumer Wine Awards at Lodi
Where the Wine Consumer REALLY Rates

WINERY INFORMATION SHEET (Wine)

Winery/Brand: Parent (Producer) If Different:

Division of: Marketing Company:

Winery Address: WEB Address:

City: State/Province: Zip/Postal: Country:

Associations:

(Please enter the Grower and/or Wine Area Associations your Winery has an affiliation)

Main Contact: Email:

Title:

Phone Number: Cell: Fax:

Alternate Contact: Email:

Title:

Phone Number: Cell: Fax:

PAYMENT INFORMATION:

____ Check Enclosed Check Number: Make Payable to: Consumer Wine Awards

_____ Credit Card Name On Card: Circle One: VISA MC AMEX DISCOVER
Billing Address: City: St/Prov: Zip/Postal:
Card Number: CVC: Exp Date (MM/YY):

TOTAL number of entries:

Signature: @ $60 (USD) per entry:  x 60

By signing this form, entrant certifies that the competition handbook was read and all

requirements are met. ENTRY WILL NOT BE ACCEPTED WITHOUT A SIGNATURE. Total $ Amount Remitted:

INSTRUCTIONS For more information and additional forms, visit us at: WWW.CoOnsumerwineawards.com

This is the Consumer Wine Awards OFFICIAL WINE ENTRY FORMS

Only the first 1,200 entries will be accepted during this year. 2012 CALENDAR

Please enclose the following documents: January 4, 2012
1. Please fill out and SIGN this WINERY INFORMATION SHEET. First Day for receiving forms, fees, and
2. For each wine being entered, a separate WINE ENTRY FORM must be filled out. WINES.
3. Send an exact copy of your ACTUAL WINE LABEL and attach it to the Wine Entry Form.
4. Send Four (4) 750 ml bottles or Eight (8) 375 ml bottles or Four (4) larger containers are required February 24, 2012

Last Day for Accepting applications, fees,

for each wine type entered.
and WINES.

. If you are shipping more than one box, mark boxes 1 of 5, 2 of 5, 3 of 5, etc.

Make a check payable to: “Consumer Wine Awards” (or your credit card information).

. Place a copy of the Winery Information Sheet in each box.

Mail your Forms & Boxes to: Consumer Wine Awards (CWAL), c/o Woodbridge Winery,

5950 E. Woodbridge Road, Acampo, CA 95220. (You can also fax your forms to: 209.727.0728)
(Shipments will be accepted from January 4", 2012 through February 24", 2012)

March 17-18, 2012
Competition
Lodi Hutchins Street Square
South Hutchins St « Lodi, CA 95240

©o~NoO G

All required information must be given for the entry. Production quantities and residual sugar will be kept
confidential. However, the exact sugar content must be stated, declaring the wine “dry” is not enough. If the Aol 27. 2012 (T )

wine has a vineyard designation on the label, please circle “YES” and include the name of the vineyard. A zn C : (Nf/".mat.'lye)t.
Suggested retail price will be considered as of 3/1/12. V{iLiSHufcfir::gree'?g ua;;ng
Questions? Contact: Aaron E. Kidder, (209) 969-9296, or email: aaronkidder@gmail.com South Hutchins St » Lod gA 95240




WINE ENTRY FORM (1 form needed for each entry) CONSUMER WINE AWARDS at LODI

Winery/Brand: Check here if Winery Name is ON FRONT LABEL.:
Class Code Varietal(s) Vintage Fanciful Name (Sub-Brand) Estate Bottled
(See Table) (List percentages if noted on the Label) Date (Rosé De Robles, Giant 47 Pound Rooster etc) (If Yes, must be on Label)

(Please Circle)
YES NO

Name of Vineyard
(Only if Designated on Label)

Legally Defined Appellation or Origin
(Country, State, Province, Region, County, Area,
Village, Vineyard, etc.)

Vineyard Designation

Governing Origin Entity
(If Yes, must be on Label)

(ie: AVA, AOC, VQA, DOCG)

(Please Circle)

YES NO
Residual . . . Enclosure Gallons
Alcohol% Special Practices Retail $ . #Bottles
Sugar (%) (Check ONE) (PerBotle) | (G0 Screw- Bottle Size | g\ ojosed Produced
ap, etc.) (This entry)

None

Sustainable Practices
Organically Grown
Biodynamic

Additional Designation
(Reserve, Estate, Old Vine, Lot 4, etc.)

* List US States (Where you sell to RESELLERS)

Level of Distribution (Check ONE)
(For Limited Nationally or Winery Reciprocal)

(For those interested in the Affiliate Program)
Nationally Available (all US States)

Limited Nationally (Some US States) *

Winery Direct (Reciprocal US States) *

State of Production Only

Winery to Consumer Direct Only

FOR OFFICIAL USE ONLY: Winery#:

Received By: Date Received:

Cut along Dotted Line

WINE ENTRY FORM (1 form needed for each entry) CONSUMER WINE AWARDS at LODI

Winery/Brand: Check here if Winery Name is ON FRONT LABEL.:
Class Code Varietal(s) Vintage Fanciful Name (Sub-Brand) Estate Bottled
(See Table) (List percentages if noted on the Label) Date (Rosé De Robles, Giant 47 Pound Rooster etc) (If Yes, must be on Label)

(Please Circle)
YES NO

Name of Vineyard
(Only if Designated on Label)

Legally Defined Appellation or Origin
(Country, State, Province, Region, County, Area,
Village, Vineyard, etc.)

Vineyard Designation

Governing Origin Entity
(If Yes, must be on Label)

(ie: AVA, AOC, VQA, DOCG)

(Please Circle)

YES NO
Residual . . . Enclosure Gallons
Alcohol% Special Practices Retail $ . #Bottles
Sugar (%) (Check ONE) (Per/Bottle) (Cork.Screw- Bottle Size Enclosed Produced
Cap, etc.) (This entry)

None

Sustainable Practices
Organically Grown
Biodynamic

* List US States (Where you sell to RESELLERS)

Level of Distribution (Check ONE)
(For Limited Nationally or Winery Reciprocal)

(For those interested in the Affiliate Program)
Nationally Available (all US States)

Limited Nationally (Some US States) *

Winery Direct (Reciprocal US States) *

State of Production Only

Winery to. Consumer Direct Only

Additional Designation
(Reserve, Estate, Old Vine, Lot 4, etc.)

FOR OFFICIAL USE ONLY: Winery#:

Date Received:

Received By:




